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Q1

(Jan-Mar)

YTD 

(Jan-Mar)

2025 2.16m 2.16m

Change 

vs. 2024
+7.9% +7.9%
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Source: Calculated using data from Springboard. Data in this report is based on calendar months, not the British Retail Consortium Calendar, so varies slightly from the Footfall Reviews seen elsewhere.

Footfall

• Parliament street has seen a notable increase in footfall 

• in Q1 of 2025 compared with Q1 of 2024, with a 

12.5%

• Footfall was higher across all months of Q1 in 2025 

compared with Q1 of 2024.  With March seeing the 

biggest difference to the previous year with a 18% 

increase in footfall.

• YTD footfall is 12.5% higher than the same period of 

2024. The increase in parliament street is largely due 

to increase of around 5% of general retail customers 

in Q1 of 2025 compared with 2024. 

• Q1 of 2025 saw footfall on Micklegate fall 

marginally -2.3% compared with Q1 of 2025.

• Footfall was marginally lower compared to Q1 of 

2024 Easter fell at the end of March 24 whereas 

in 2025 Easter didn’t fall until mid April.

•  

• Total footfall reached 2.16 million in Q1 2025 an 

increase of just under 8% compared with Q1 2024. 

• Footfall was higher across all months of Q1 in 2025 

compared with Q1 of 2024, with March 25 seeing the 

biggest increase compared to March 24 of 12%.

• Overall, YTD footfall is 8% higher than the first three 

months of 2024, largely driven by factors such as 

increased hotel occupancy and retail sales.

Q1

(Jan-Mar)

YTD 

(Jan-Mar)

2025 1.56m 1.56m

Change 

vs. 2024
12.5% 12.5%

Q2

(Jan-Mar)

YTD 

(Jan-Mar)

2025 602,85k 602,85k

Change 

vs. 2024
-2.3% -2.3%
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Q1

(Jan-Mar)

YTD 

(Jan-Mar)

2025 566,827 566,827

Change 

vs. 2024
-5% -5%

Q1
(Jan-mar)

YTD 

(Jan-Mar)

2025 533,666 533,666

Change 

vs. 2024
-4% -4%

Q1

(Jan-mar)

YTD 

(Jan-mar)

2025 33,161 33,161

Change 

vs. 2024
-25% -25%

• Over 500 thousand visits were made to York’s 

attractions in Q1 2025 (566,827)

• This represents a decrease of 5% in attraction visits 

compared to Q1 of 2024.  January 25 preformed 

better than January 24 by around 7% largely due to 

an increase in tourism sales contribution, that 

wasn’t replicated into February and March.

• Over half a million visits were recorded to large 

attractions in Q1 of 2025, this is down 4% on Q1 of 

Q1. 

• Although Q1 was down overall, January 25 saw an 

increase of 10% On January 24. 

• The marginal drop to big attractions is likely to be 

the result of Easter falling later in 2025  compared 

to 2024. Attractions are often boosted by Easter. 

• In Q1 2025  7% of attraction visits were made to 

small attractions whereas in Q1 of 2024 this has 

remained similar pattern to Q1 of 2024 where 

small attraction visits also represented around 7% 

of all visits. 

Source: 23 City of York Visitor Attractions in the York Attractions Monitor
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Airbnb – Listings and Occupancy

• The average occupancy was 48% for Q1, a 1% 

increase compared to Q1 of 2024. 

• When compared against occupancy rates we 

can see that occupancy is correlated with the 

number of listings. Occupancy for instance was 

highest in February at 57% when listings 

dropped 3%. 

• The average number of Airbnb listings were up 

4% on Q1 of 2024. Looking back further 

compared to Q1 2023 , Q1 2025 is up 8%. 

• The number of listings in March over the last 3 

years have all increased from February 

suggesting that listings are likely to be 

impacted by factors like weather and 

seasonality. 

Q1 

Average

(Apr-Jun)

YTD

Average

 (Jan-Jun)

2025 2,063 2,063

Change 

vs. 2024
+4% +4%

Q2

(Apr-Jun)

YTD 

(Jan-Jun)

2025 48% 48%

Change 

vs. 2024
1%  +1%

Source: AirDNA
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