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Report date: July 2025 VisitYork
Total City Centre Footfall by Month (000s) Q2 Total footfall reached 2.57 million in Q2 2025 an
- (Apr-Jun) | (Jan-jJun) increase of just 3% compared with Q2 2024.
762 Footfall was highest in April in Q2 with April having
548 the highest footfall so far this year. Footfall then fell
-/?‘-/ 740 2.57m 4.74m in the remainder of Q2. Footfall was 3.2% higher than

the same period last year.

+3.2% +5.8% Overall, YTD footfall is just under 6% higher than the
o&/o <0/ first half of 2024.
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Parliament Street Footfall by Month (0005) Footfall on Parliament Street during Q2 was up 6.8%

725 compared to the same period of 2024. With Easter
557 633 639 falling in April , this saw a boost to April footfall
which then reduced in the latter parts of Q2.

372 2025 i i
518 Year to date footfall on Parliament Street is also up

compared to the same period last year by just over
9%.

Change
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Micklegate Footfall by Month (000s) Q2 YTD Footfall on Micklegate fell by 2.2% in Q2 when
(Apr'-jun) (jan-jun) compared to the same period last year.

June saw the biggest difference when compared
month-on-month with 2024 with a 7% drop in footfall.

2025 695,153 I.3m Year to date footfall on Micklegate is down 2.3%

when compared over the same period in 2024.

Ch;ggj 2.2% W | 23% W
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Source: Calculated using data from Springboard. Data in this report is based on calendar months, not the British Retail Consortium Calendar, so varies slightly from the Footfall Reviews seen elsewhere.




Report date: July 2025 Visits to Visitor Attractions VisitYork
1

Visits to Attractions by Month (000s) Q2

A ) Over 600 thousand visits were made to York’s
(Apr-jun attractions in Q2 2025 (601,428) this was an increase of
6% on QI.

2025 601 ,428 Visits to attractions are down both compared to Q2 of
2024 and year to date compared with 2024.

Reasons for this include a decrease in tourism spending

Change
vs. 205 N - 19% ‘ in Q2 of 25 compared with Q2 of 24.

o o . . * Over half a million visits were recorded to large
Visits to Big Attractions by Month (000s) Q2 attractions in Q2 of 2025, this is up on QI of 2025 by

(Apr-jun) around 2%.

* Visits to big attractions are down both compared with
2025 543,254 Q2 of 2024, and YTD compared with 2024.

188 145 ——2024

A7 | Change o
21%$
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec vs. 2024

Q2 saw an increase of 7% in visits to small
attractions when compared with Q2 of 2024. This
is likely to have been boosted by half term week.

2025
< I5 17 The Year -to- date figure is 9% lower than over the

7 I Change same 6-month period of 2024.

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec vs. 2024

Source: 23 City of York Visitor Attractions in the York Attractions Monitor




Report date: July 2025 Airbnb - Listings and Occupancy VisitYork

No. of Properties Listed on Airbnb/Vrbo (000s) Q2 YTD

The average number of Airbnb listings were up

2,202 Average | Average | 49 on Q2 of 2024.
2,160 (Apr-jun) | (Jan-jun) ]
2,116 2,128 Q2 saw continual growth from May to June

2,0442’069 with the number of listings increasing 3% over
the period.

2,163 2,120 The average number of listings has also
——2023 Increased when looking at the YTD figure
——2024 compared with the first 6 months of 2024.

—2025 Change
vs. 2024

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Average Occupancy by Month for all Airbnb Q2 YTD

Properties (%) Average | Average
(Apr-Jun) | (Jan-Jun)

* The average occupancy was 65% for Q2,a 1%
increase compared to Q2 of 2024.

——2023 * TheYTD occupancy rate has also increased by
—0—-2024 1% when compared to the same period of 2024.

—2025

Change

vs. 2024
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: AirDNA
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